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Towards the Circular Economy Vol. 2: opportunities for the
consumer goods sector [1]
"The report focuses on fast-moving consumer goods, which currently accounts for about 60 per cent
of total consumer spending, 35 per cent of material inputs into the economy, and 75 per cent of
municipal waste. Importantly, the consumer goods sector absorbs more than 90 per cent of our
agricultural output - possibly our most embattled resource in the future."
(https://www.ellenmacarthurfoundation.org/publications/towards-the-circul... [2])
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Type of evidence:
Models/scenario building [4]
Studies/reports [5]

Sectors:
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Policy changes:
Tax and other economic incentives [8]
Research and innovation policy [9]
Standards and prohibitions [10]
Information campaigns/labels [11]
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Expected changes of economic processes:
Efficient use of resources [13]
More recycling and use of recycled materials [14]
Remanufacturing, refurbishment and reuse of products and components [15]
Utilisation of renewable energy sources [16]
More circular design [17]
Product as a service [18]
Other [19]

Indirect effects on the economy:
Impact on value chains [20]

Environmental impacts:
Use of resources [21]
Pollution [22]
Biodiversity [23]
Landscape [24]

Economic impacts:
Growth [25]
Investment [26]
Employment [27]
Economic structure [28]
Economic stability/uncertainty [29]
Other [30]

Social impacts:
Employment chances (regional) [31]
Employment chances (skill level) [32]

Time frame for impacts to materialize:
Medium term (3 to 5 years) [33]
Long term (over 5 years) [34]

Enabling factors:
Technological development and cost of technologies [35]
Business models and collaboration between companies in the value chain [36]
Environmental awareness of consumers [37]
Changes to corporate culture [38]
Regulatory environment [39]
Other [40]

Administrative level:
Global [41]
EU [42]
National [43]
Industry [44]
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Method of valuation:
Qualitative assessment [45]
Quantitative assessment [46]
Monetisation [47]

Excel ID:
i00124
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